Course Description Template for Principles of Advertising and Communication

1. Course Title:

Princwgles of Acverizgng and Somm unicaten

Course Code: 2
3. Semester/Year:
First Semester
Date this description was prepared: 4.
9/2/2025
Available Attendance Formats: 5

In-person + Online (when needed)

Total Credit Hours / Total Units: 6.

2 hours / 2 units

Course Coordinator 7
h in.k .edu.iﬂ : Name: Dr. Hussain Mohammed Ali Kashkool Email
Course Objectives 8.

To provide students with the fundamental concepts of marketing and advertising /
managament and thair importance nthe medis soviromment .

To intreduce students to the characteristics and different types of advertising and /
markating and their modem developments.

To equip students with the ability to understand and apply marketing and \(

advertising strategies for products and services. Course Obj e CtiV es

To train students in the types of marketing and advertising

To enable the student to identify advertising and marketing

development strategies, design quality, and its role in competitive

NS

advantage.
To equip the student with practical skills in how to promote through v
advertising and marketing processes,

To prepoar the student to face the challempee they encounter in tha work envirsnmaent /

sccording to madern sclantiic principles,

Teaching and Learning Strategies 9.

Theoretical lectures supported by practical examples. v
Classroom discussions and analysis of real-world case studies. v St l'ategy
Applied projects (short reports and research papers). v

Training in the use of quantitative methods for forecasting and decision-making. /

E-learning through digital resources and educational videos. v*

10. Course Structure

Learning Method Unit or Topic Name tequired Learning Outoomes TR Week
Cral Questions Lecture + Intrexduntin 1o Advertisi I Uwickerssmnaling the hissonos! and spatsmoiagic sl 2 1

Diecioseion development of marketing




Lecture + Examples

i syand Marketing Phi

Short Quiz PR IE——— 2 2
and Types
Short Report Lecture + Minrkating and g Mg rocames Undentanding Maceating Frocesses 2 3
Participation
B Lectire + Discussion Advertising and Marketing Strategies Identifying the Evalution 2 4
of Advertising and Marketing Slrategies
Hamawark Lecture + Exercise Market Segmemation dentifying the Conceptand Types 2 5
Short Quiz Lecture + Case The Media Marketing Mix Identifying the 45 Markating Mix 2 6
Study
Hormawork Lecture + Training Tow Autwurtamg st Identifying the Internal and External 2 7
Advertising Environment
Manthly Guiz Lecture + Practical Consumer Markets [FT T —— 2 8
rmtioe its Types
Short Report Lecture + Dls-c:ussiun Buying Behavior n onsumer Buying i 2 9
[evm— Lecture + Practical Advertising Content Identifying the Marketing and Advertising 2 10
Ewamples Content of the lmnflinil‘ Procoss
Short Quiz Lecture + Training The Adwertiaing Produst Cycie Identifying the Five-Stage Lifecycle of an 2 11
Advertising Product
Hemesark Lecture + Case Study Advertisiag Pramotian Identifying the Concept and Types of 2 12
.&durus-lng F:'::l_moum
Report Lecture + Practice Marketing Communications Understanding the Cancent of Marketing 2 13
Commusscations
Clags Pa&]clpﬂm Review + Pr;.)ct ices The Advertising Mix underatanding the nummnan; 2 14
Final Exam wiittn Exam Final Exam 2 15
Short Report Lecture + Examples. Dastribution Channels Understending ne_umum Crannests and Their 2 I 6
amenes Lecture + Typo of Advertising e Ut e Ty o At ing ) 17
Participation far h16 Markating Proceass
Memewoth Lecture + Discussion Traditional Advertising Media W;\:ﬂﬁg : 2 Is
Short Quiz Lecture + Practice Modern Advertising Media Understanding Modern Media 2 19
Heramio Lecture + Case Study The Advertising Message Undlerstanding the Advertising Messago ol 2 20
-— a Marketing Product
Monthly Quiz Lecture + Practice Planring for mn Adver thing Camppgn Undaratanding the Planning Process 2 21
for the Markating A dvortising Canpaign
Short Repart Lecture + Practical Advertising Budget Hnderstandeg he tems o e Aderliig 2 22
Essdtiie Budget for & Marketing Campaign
it Lecture + Discussion Public Relations Understanding Public Relations 2 23
Comerpislon the Merheting Procass
Shoi't Quiz Lecture + Practical Direct Marketing Understanding Direct Marketing &d it Types 2 24
Examples
Hormewoek Lecture + Practice Social Media Advertising Understanding Social Media 2 25
Advertising Methods.
Roport Lecture + Case Marketing Ganerations Understanding Marketing 2 26

Study

Ganarations,

Cinss Participation

Lecture + Practice

Advertising and Artificial imelligence

Uniderstanding Artificisl Intsligence
Programs in the Advertising Process

2 27

Short Report Review + Exercises Communication, ts Typés and Models Ui e Comor ol Coramiiciton, 2 28
its Types and Models

Homawath L-eﬂﬁre + Examples S of Communition Urearstans Ing the Moet i arsars Bemens # Commurication 2 29

Final Exam Viritten Exam Final Exam 2 30

1. Course Evaluation




» The‘grade is distributed out of 100 according to the tasks assigned to the student, such as daily ptephration, daily, oral, and‘mc.nthly exams,

written exams, reports, etc.
A. Preparation and Class Participation: 10 marks
B. Monthly Exam: 30 marks

C. Final Exam: 60 marks
D. Total = 100 marks

. 12. Learning and Teaching Resources

Marketing Management, Dr. Thamer Al-Bakri, 2024, Fourth Edition.

A-Thakira Publishing end Disteitat ion.

Required Textbooks

A. Heizer, J. & Render, B., Operations

Management.
B. Stevenson, W. J., Operations Management

Main References

Marketing Management According to Marketing Generations, Dr. Yousef Hajim Al-Tai &
Dr. Hussein Mohammed Ali Kashkoul, 2024, First Edition

Recommended Supporting Books and References

Jowrnals and Scientific Research Related o Marketing and Advertising Management.

Electronic References, Websites

College of Media



