Course Description Template - Fupdamentals of iInformation Techaalogy

N ...... [
1. Course Name
Fuurd arnirials of wdormaton Technalogy

2. Course Code

ITF
3. Semester and Year
2025-2026
& Date of Preparation of this Descripton

Tuesday, December 2, 2025
5. Available Attendance Formats

______In-person
. Total Study Hours &
90 Study Hours
7. Name of Course Coordinator
Dr. Ayad Hamid Mousa
8. Course Objectives
General Course Objectives:
L T2 evuibde the 3tudsnt Londerstand the digial nfras 1ructure upon which the modir s ver tising world dogends, st how to utiize 2 10 sakes communication snd mark=ting pribies.
1 To develop the prazticnl technical shills necessary 1o geagn. implement, and evalusie digtal advertising campagna.
5. To promole critical thinking in salecting and using spproprists lechnological ool for sach advertining confiert
Specific Cognitive and Skill-Based Object ives
1 Py labicisr sl ad Te Ll wi il Dakm of D Sigillad e rlrvimi 1
2. To master basic programming and design tools
3. To analyze data and extract insights

i Lhtam sty D il il st ired sl im Pt o es s W m Dicmooing s
5. Digital Security and Professional Ethics
6. Managing Digital Advertising Projects:
9 Tuaching and Laarning Strategies
11, Teaching Strategies (The Role of the Lecturer)
2. Contextualized Learning

Ll et il vetmd Yoo M divwct aplloation iy slvariising. Exmmple We dun t study “databass” thegestically but raber how socel ieedis plesforms stose dats.
3. Media: User data to enable.ad targeting.
4. Live Demos
5. Live demonstration of real tools: Opening a sampla Google Analytics account, running the Facebook Ads platform (demo
made), usmg project management 1ooks
6. Project-Based Learning
1. Dividing studenits into small adwvertising agency teams and asslgiing tham a Hnal project: Planning and executing a limited digital advertising campagn for

a virtasl or mal project, fof essmple. @ student organization. Tha progect goes throoegh all stuges from arategy dreiopment 1o eswlts snefyes

8. Immediate Feedback

Especially in the practicsl sspoct: design, sproadshests, providing guick feedback during practicsl sessions (o cormect the courss immadisssly.

2 Leaming Strategies {Student Role):

Active Learning: Active lwarning and participation o
Simulations: Using simulation platforms for advertising such as Facebook Blueprint Demo  ®
Google Skillshop Simulations. Or



ful sdyertiaing ¢ igns fram o iechnicsl _'Mﬂnmﬁ.
How were they targeted? How were the results measured?).
Group Brainstorming: For example: "How can AR technology be used to promote a product?”

Collaborative Learning o

m-&mm” -

Pmblem-solvhg Learning o

_,ﬂlur 1 ‘hmmhhhhmﬂ“mwmmﬂﬂ_
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sdf—mrecmd Learning o

Mm»mmuﬁhwa@zkﬂmmmmﬂmdm -
abried report on thor us efuinass for advertaing.

Cave Studbed Analysing sucsnsshal and

. Werking in groups on tasks and projects smulates an dvertising agency

Practicnl Acthities and Appleations.

In-Classroom Activities: o

specic aavertn o th drncn bavsd on 1 .
A quick exercise on using basic functions in Pivot Tables and Excel (VLOOKUP) o analyze hypothetical  »

Online, Written, toctures ind mputer netwarks and computer networks
Oral, and Direct discussions with practical il s e 3 3
Questions Exam application of digital advertising dgtal sdertiing,

Online, written, '-ntwr--i Fonts and how to control | The student will learn fonts
oral, and Q&A discussions with practical the website's and how to control 3

m

The stugent wil arn how
to insert tables into a web 3 9

wram, online test, and In-porson lectures and ud
Writenand oral | dscusomwithpactcsl | o Iﬁwl I
direct questions application ) page




Eloctronic, written,
oral, and direct



Tha gracla (s diatributed aut of 100 according to the tasks sssgned to the studant, wch s dady preparation dall, oral, monthly, and written exmms
and reports, otc.

20 (marks for e frat somantir) 15 Mecry and § pracacsl
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